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35% of users utilize Al New Al Way
tools at the product  O— (T
2.1 7 B I L L I 0 N discovery stage. J
Active generative Al users
globally.

New Al Way

Old Way

g
e
{

900 MILLION

Weekly active ChatGPT users. TR i

O happening 3x faster.

50% of software buyers begin
their research in chatbots.

" Source: Data Reportal (2026).
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The Citation Gap: Why Traditional SEO is No Longer Enough

44.3%

Only a fraction of Google's
Top-10 results appear in
Al-generated answers.

Only 2.1%

ChatGPT cites only this
amount from Google's
top pages.

u|
High ranking in search engines no longer means Al will find you.
In a Zero-click reality, brands need optimization for Al selection and sentiment.
A NotebookLM
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Who is an Al Brand &% Role Overview

VlSI bl I |tg Spe0|a| |St? Enhancing brand presence using Al tools &
strategies, optimizing narrative-focused content,

A professional who manages a brand'’s and boosting visibility across digital platforms.

representation in the ecosystem of Large Language

Models (LLMs) and conversational Al platforms. @ Key Skills

(Alternative titles: GEO Manager, AEO Manager).
Al-Driven Marketing, Content Optimization, Data
Analysis & Insights, Social Media Strategy.

+ 3 4 0 % £9 Global Examples

Coca-Cola (Al-Powered Campaigns)
Job growth (Q1 2025 - Q1 2026). L'Oréal (Virtual Influencers)

Nike (Predictive Analytics)

Samsung (Al Content Curation).
1,890+ | seesmio

Open vacancies globally. Al-Powered Content Creation, Visual & Voice
Search Optimization, Al-Driven Influencer
Insights, Real-Time Analytics.

Source: Presenc Al (2026).

& NotebookLM



Paradigm Shift: Traditional SEO vs. Al Visibility (GEO)

ditio » A : N
Key Metric Web page traffic Al mentions and sentiment
Target Search engine algorithms Large Language Models (LLMs)
Main Tactic Keyword integration Entity'b::?;:gﬁi;i‘;ClUSters
User Journey Clicks to websites Answers directly in-chat, without

clicks (Zero-click in-chat)
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Al Visibility Specialist Skills

SEO Fundamentals

Technical SEQ,
structuring, analytics.

Al Knowledge

LLMs, comprehension,
prompt engineering,

Entity optimization.
Data Analysis Strategic Skills
Al visibility, Leadership, budgeting,
experimentation. communication.

Source: Stackmatix.
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Synthesis: The Al Visibility Triangle

User validation. Platforms
like Reddit and Quora feed
authentic experiences to Al.

How to achieve
real visibility in
Generative
Models:

Content

The primary source for Al. The
machine reads everything -
structured and optimized.

— Comms/PR

Trust signals. 89% of links
cited by Al are Earned
Media and Press.

Source: Codeword & Brandi Al.
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Talent Pool: Where do
specialists come from?

41%: SEO (Search e
Engine Optimization)

¢ 18%: Content Strategy

73% of professionals
transition from adjacent fields.

¢ 14%: Data Analytics

9%: PR / & 12%: Brand Marketing

Communications ©
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Global Implementation and Industry Diversity

Thermo Fisher
Scientific (USA -
Pharma/Tech)

Demands Al search and
discovery head manager
for technical audit.

. Innostax Tech
(India - IT)

. . Generative Al visibility
Novartis (Ireland - specialist for B2B
Pharmaceuticals) authority building.

Al search and SEO
manager in a strictly Zen Media
regulated environment. (Turkey - Agency)

Al visibility specialist for
chatbot (Claude, Gemini,
Perplexity) monitoring.
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Future Perspective: Agentic Al

Today: Conversational Chatbots
(Providing information).

Tomorrow: Autonomous Al Agents
(Making purchasing decisions without human intervention).

/|

AEQ roles will expand and include managing Al training data
regulations, consent frameworks, and Compliance.

N
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‘ Conclusion: The Growing Gap Between GEO Leaders and Others |

M

The gap between proactive GEO leaders .
Proactive GEO

and others is growing rapidly. Early o
adopters gain a Compounding advantage.

Content volume is crucial. Brands
publishing 12 pieces get 200x faster
visibility than those publishing 4.

Visibility

Organizations investing in Al visibility
talent now will dictate future buyer
behavior.

@ Others

W

Time

Source: Brandi Al.
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